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Abstract. The paper deals with the results of a study conducted in July-September 2023 among 1,271 respondents
regarding the manifestation of community identities of Ukrainians and their influence on the attitudes and
behaviour in the financial and property sphere. Local, ethno-national, civil, linguistic, European, Eastern Slavic,
religious, and professional identities were defined as the most important community identities that respond to
the conditions of war. The latter form a three-level structure: intrastate, supranational,and local. Complex types of
community identities were defined, which semantically determined the interaction of different types of identities:
local-civic-professional; European-civic-professional; local-East Slavic and East Slavic-religious. The influence of
identities on the financial and property behaviour and instructions of Ukrainians in war conditions was analysed.
The study proved that updated community identities are significant predictors of changes in the financial and
property attitudes and practices of Ukrainians. In most metrics of financial and property behaviour or attitudes, no
statistically significant difference in the answers of respondents with a pronounced identity was noted. Instead, a
clear difference between respondents with low levels of manifestation of different types of identities, as well as
in their comparison with persons with a high level of identity, was identified. Therefore, it is possible to assume
that, in general, a manifested, actualised identity positively affects the self-determination and activity of citizens,
including in the financial and property sphere, regardless of the priority community with which Ukrainians
identify themselves. On the other hand, persons with a low level of identities, that is, those who do not feel the
importance of belonging to one or another community, appear more complex and noteworthy in the context of a
psychological portrait. An important criterion for differences in the financial and property behaviour of citizens
is the language of their communication, where the largest number of differences was recorded. Updating the
civic identity based on the Ukrainian linguistic identity will allow citizens to be more actively involved in socially
beneficial and volunteer work and the restoration of the country
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INTRODUCTION

Russia’s war on the territory of Ukraine,which beganten  separation of norms and rules adopted in the communi-
years ago, is leaving its mark on all spheres of Ukrainian  ty, in general, everything that can be attributed to com-
society. The sense of belonging of Ukrainians to one or  munity identity, was affected. On the contrary, in turbu-
another community, its significance and the voluntary lent times, belonging to a group, realising oneself as a
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part of something bigger, acquires special significance.
The hostilities radically changed the content, context,
nature and configuration of the identification process
(Tytarenko et al., 2023). In wartime conditions, the need
to strengthen national unity, identity and social soli-
darity grows, which is largely reflected in financial and
property relations. War affects economic processes not
only through the direct destruction of resources, but
also through the transformation of values, attitudes
and social practices of citizens. The community identity
that emerges and strengthens under the influence of
war plays an important role in shaping the resilience
of citizens and in maintaining economic stability at the
local and national levels. The given research data will
contribute to a better understanding of how Ukrainian
society is rethinking approaches to property ownership,
economic resource management, and building econom-
ic ties, accounting for new challenges.

In addition, it is necessary to study how community
identity contributes to the adaptation and mobilisation
of society in response to financial and property loss-
es, as well as the support of local economic initiatives.
In this context, the research demonstrated substantial
socio-psychological factors that influence civic activity,
investment priorities, attitudes toward common prop-
erty,and decision-making in critical conditions. War can
strengthen national unity, a sense of patriotism and
solidarity among citizens. |dentity as a process, a condi-
tion of being or becoming, is constantly updated, con-
firmed or modified both at the level of the individual
and at the collective level. The analysis of the problem
of identity, the ideas of plurality, hybridity and fluidi-
ty of identity in globalisation/individualisation studies
(Kryvytska, 2018; Rostecka, 2018; Bauman, 2011; Ku-
lyk, 2016; Lewicka & Iwanczak, 2018) and the possibil-
ity of interaction of different types of identity is note-
worthy (Ivanov, 2012).

Community identity is considered as a multi-lev-
el system construct, which is formed as a result of a
sense of belonging to a certain community and subjec-
tive attitude based on a stable emotional connection,
as well as participation in inner world and perception
as personal, group norms and values. A person has as
many community identities as there are communities,
perceived as own, which differ in subjective impor-
tance (Korobka, 2023). The term covers various aspects
of self-awareness related to cultural, linguistic, histor-
ical, regional, social and political characteristics. The
study addressed ethnic, national, civic, local, European,
professional, East Slavic, religious and linguistic iden-
tities. The interaction of community identities, in turn,
is understood not only as their unique intersections
(intersectionality), but also as their mutual influence
and, in their interaction, influence on the experience
and manifestation of a person in various spheres of
life. The key idea is that each person has a unique
combination of identities that intersect and interact to

create complex social positions and influence access
to resources, power and opportunities. Thus, an indi-
vidual in various social contexts can simultaneously
feel as a citizen, a believer, a representative of one or
another professional community, etc. Participation in
different discourses and following different role mod-
els of behaviour forms multiple self-concepts in a per-
son. These representations interact with each other,
forming a set of different identities that are actualised
depending on the context and need. This is a complex
process that reflects profound socio-psychological
shifts in society. These identities form a unique system
of values and guidelines that interact and determine
certain strategies of behaviour, especially in the con-
ditions of a crisis situation, a war. The full-scale war
that Russia is currently waging against Ukraine is the
context in which different identities in our society are
actualised today.

The goal of the war waged by Russia against
Ukraine is the destruction of Ukrainian identity; which
poses new challenges affecting the processes of
transformation and formation of both individual and
collective identities. At the heart of this war, as the
researchers note, is a civilizational conflict of opposite
identities - the pro-European Ukrainian identity and
the Asian-Russian, colloquially named “homo soviet-
icus” (Rafalskyi et al., 2022). Therefore, this is a war
of values and identities. This value conflict is reflect-
ed in the economic self-determination of citizens and
re-evaluation of financial and property practices and
guidelines. G.A. Akerlof & R.E. Kranton (2000) demon-
strated how a personal self-awareness affects eco-
nomic results. The study analysed the economic model
of human behaviour, accounting for sociological and
psychological factors and identity. Identity is correlat-
ed with different social categories and how people in
those categories should behave. According to S. Pozn-
yak (2023),the key construct of the model of economic
identification is the economic self-determination of a
person, which refers to self-determination regarding
the value standards of one’s own economic involve-
ment, as well as objects/phenomena and norms of
economic interaction.

0. Malkhazov (2023) proposes to single out rep-
resentations of behavioural strategies at the intersec-
tion of two dimensions - subjectivity and rationali-
ty - that form a space of values with coordinates. At
the intersection of these dimensions, he defines four
basic models of economic behaviour: innovative-part-
nership (plane of rational subjectivity), moderate-pro-
gressive (plane of rational objectivity), active-adaptive
(plane of subject irrationality) and protest-traditional-
ist (plane irrational objectivity). This approach can be
used to analyse the economic behaviour of citizens
in various situations, including extremities, as well as
to build prognostic models. The author defined the
guidelines and practices characteristic of two types of
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behavioural strategies, focused on survival and devel-
opment, the balance of which determines the vector of
changes in economic behaviour.

Created by S. Poznyak (2023) based on empirical
data, the factor model demonstrates that the semantic
space of economic orientations of Ukrainian citizens is
structured by the sense of the social value of economic
activity: a favourable assessment of the environment,
a duty to one’s community, the presence of common
goals and strategies for their achievement, as well as
the correspondence of economic activities in the pub-
lic interest. The study aimed to present the results of a
study conducted in July-September 2023 among 1,271
respondents regarding the manifestation of communi-
ty identities of Ukrainians and their influence on the
guidelines and behaviour of Ukrainians in the financial
and property sphere.

MATERIALS AND METHODS

In July-September 2023, an empirical study was con-
ducted to reveal the peculiarities of the manifestation
of community identities of Ukrainians and their influ-
ence on the manifestation in various social spheres.
The study analysed results reflecting the manifestation
of the communal identities of Ukrainians in the finan-
cial and property sphere in wartime conditions.Data
collection was conducted online using a Google form.
In essence, the questions of the questionnaire included
three blocks of questions: the study of manifestations
of identity, the peculiarities of financial and property

Ukrainian

citizen of Ukraine

ethnic-national community professional
community

resident of own city or village language
community

European person 32.8

person of the world

representativesod East Slavic community 17.8

religious community 204

0% 20%

very important = rather important

48.6
40.7
42.2
423

38.5

both yes and no
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behaviour and its changes during the war, and instruc-
tions on financial and property issues.

The survey included 1,271 participants, of which
67.4% were women and 32.6% - men. The sample was
divided by age as follows: persons aged 18-29 - 42.1%,
30-44 years - 31.8%, 45-59 years - 22.1%, over 60
years - 4%. 37.7% respondents live in a big city, 21% -
in the regional centre, 24.3% - in a small town, and
17% of respondents indicated that they live in a village.
Territorially, Kyiv region and the city of Kyiv (24.3%),
Lviv (23.5%) and Dnipropetrovsk (20.1%) regions are
the most represented. All other respondents were dis-
persed among different regions. However, this division
between the eastern, western and central-northern
part can be further discussed in the context of region-
al differences. All survey participants were informed on
the anonymity, the purpose of the survey, how the data
would be used, and the associated risks. The study was
conducted based on the principles of The Declaration
of Helsinki (1975).

RESULTS AND DISCUSSION

To determine community identities, respondents were
asked to rate on a 5-point scale how important it is for
them to be a part of a particular community: local, eth-
no-national, civil, linguistic, European, East Slavic, reli-
gious, professional community, and the community of
Ukrainians. The list of communities was selected based
on the results of a preliminary study implemented in
October 2022 (Fig. 1).

777 11.3 5.5221812.7
724 153 4.6W527
26.7 11.7 WI5E5.6
29.1 16.2 w67
252 151 79w 95
245 154 F79m 99
28.2 183 Wi 96
22 175  F06™ 114
229 23.2 7eTm 185
14.7 179 WS 313
40% 60% 80% 100%

H not important M rather not important

Figure 1. The importance of feeling as a representative of a certain community, %

Source: compiled by the author

For most respondents, being a part of a Ukrainian
(89%), a citizen of Ukraine (87.7%), a representative of
their ethno-national (75.3%), professional (69.8%) com-
munity, a resident of their town or village (67 .4%), a

representative of language community (66.8%), a Eu-
ropean (61%), a person of the world (60.5%) is impor-
tant. At the same time, 40.7% consider themselves to
be representatives of the East Slavic community, and
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belonging to a religious community is important only
to 35.1% of respondents. A factor analysis was conduct-
ed within the questions related to the correlation to a
certain community and a three-factor model of com-
munity identities was constructed, which describes
64.5% of the total variance (Kaiser-Meier-Olkin coeffi-
cient =.848; Bartlett=.000), which indicates the expe-
diency of data factorisation. The first factor “intra-state”
(27.1% of the variance) includes indicators of the impor-
tance of being attributed as a citizen of Ukraine (.90), a
Ukrainian (.90), a representative of one’s ethno-national
community (.69), a resident of one’s village or city (.51),
a representative of the language community (.48).
Instead, the second factor (19.6%) combined indi-
cators related to the personal perception outside the
borders of origin country: it is important to be regard-
ed as a person of the world (.79), a European (.79), a
representative of the East Slavic community (.52), a
representative of a certain language community (.46).
The third factor (17.8% of the variance) combined in-
dicators describing the nearest, contact communities:
it is important for me to feel like a representative of
a religious community (.88), a resident of my village
or city (.56), a representative of East Slavic (.55) and
professional community (41). These three factors can
be interpreted as three levels, spaces of identity: local,

— ~.
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associated with the closest contact communities (pro-
fessional, religious, local identity), intra-state (civic,
Ukrainian, ethno-national, local, linguistic) and supra-
national (a person of the world, European, East Slavic,
language) level. Using Spearman’s correlation analysis,
constellations describing complex types of community
identities were singled out, based on which further data
analysis was analysed (Hubeladze, 2021; Vinkov, 2023):

¢ local-civil-professional identity  (LCP-identity,
53.7%) shows that citizens of Ukraine with this identity
feel the unity of the national and local-regional levels,
they are not opposed to each other;

¢ European-civic-professional identity (ECP-identity,
46.3%) reflects a common vision of the development
of Ukraine within the framework of European politics;

¢ local-East Slavic (LES-identity, 33.6%) shows a
connection with the region, although, a connection
with the former Soviet Union or modern Russia is still
present. Such an option under certain circumstances
can become a basis for separatism;

¢ East Slavic-religious identity (ESR identity, 21.9%)
in Ukrainian society is common among parishioners of
the UOC MP. Supporters of friendship with the aggres-
sor are common, justifying the Russian aggression,
and seeking to discredit both Ukraine and the Armed
Forces (Figs. 2-3).
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Figure 2. Correlations defining complex types of community identities

Note: ** - p<0.01; * - p<0.05
Source: compiled by the author
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Figure 3. Quantitative distribution of carriers of various complex type of identity, %
Note: the sum of representatives with high levels of complex identity types exceeds 100%, because one person can have several

complex types of community identities
Source: compiled by the author
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Next, groups of respondents with a high and low

level of manifestation of each complex type of identity
in the galaxy and comparison of indicators in various
areas were taken up for data analysis. Only statistical-
ly significant results of the analysis (p €£0.001, p<0.05)
were presented. One of the spheres of manifestation
of community identities is the financial and property
activity of citizens. War can cause economic hardships
that affect financial situation (Hubeladze, 2020). Finan-
cial decisions can address self-sustaining and family
support in conditions of instability and crisis. To deter-
mine to what extent, the financial and property activi-
ty of citizens depends on complex types of community
identities in war conditions, the answers to the follow-
ing questions were analysed (Fig. 4):

1.1 am ready to donate to the Armed Forces of Ukraine
or provide help to those who need it

2.1 am more responsible about earning and spending
money

1 r 12.4
7.1

2 16.
11.4 %°

4 28.
18.3 8.6

0 10 20 30 40

44.5
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3.1 feel that my desire to help others, to volunteer, has
increased

4.1 try to preserve my wealth as much as possible and
increase my income, because it is not known what will
happen next

5.1'am ready to invest my own funds and resources in
projects that contribute to the development of the country
or my region

6. The value of material things and goods has de-
creased for me

7.My financial and property situation worsened during
the war

8. I want to live here and now, | allow myself to spend
money on everything | need and not put it off, because it is
not known what will happen next

9.1 believe that | need financial and material support
from the state, various foundations or other citizens who
have better opportunities

80.5
72
62.5
53.1
52.1
50.9
50.4

agree
m both agree and disagree

H disagree

50 60 70 80 90

Figure 4. Quantitative distribution of answers regarding financial and property activity, %

Source: compiled by the author

Notably, 80.5% of Ukrainians, regardless of identity
type, are ready to donate to the needs of the Armed
Forces or help those in need; conduct volunteer activity
(62.5%), invest both material and time resources; invest
funds and resources in projects that contribute to the
development of the country or region (52.1%). Higher
moderation and prudence in the attitude to money is
notable: 72% of respondents noted that they are more
responsible about earning and spending money, and
53.1% preserve their wealth as much as possible and
increase profits, thus regaining a sense of control in
a situation of uncertainty. At the same time, 41.2% of
respondents choose a hedonistic type of financial and
property behaviour, striving to live by a moment, spend-
ing money on everything needed without savings, be-
lieving that future is uncertain.

Of respondents, 50.4% noted that their financial
and property status worsened during the war, while the
value of material things and goods decreased (50.6%).
At the same time, 44.5% of respondents do not need
financial and material support from the state, funds
or other citizens who have better opportunities. The
financial and property status of the respondents was
assessed based on the subjective assessments of the
respondents. Respondents were asked to rate their fi-
nancial and property status on a 10-point scale from
1 - very low financial status to 10 - very high. As such,
the mean is 5.36 and the mode is 5. The changes in
financial and property management in the conditions
of war and correlation with different types of identi-
ties was analysed. Manifested identity contributes to
the formation of a sense of community and solidarity
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among people. Those self-attributing to a community
or nation are more inclined to help others within the
group. Those with a high level of civic identity are more
inclined to financially support public initiatives, chari-
table organisations and projects that work for the good
of the country during wartime. They believe that their
financial contributions help strengthen national securi-
ty or support those suffering from conflict.

They are equally willing to contribute to the needs
of the Armed Forces and civilians who need the help
of a person with a manifested identity, regardless of
the type (M =4.4-4.46). Instead, the difference can be
traced between those who have a low level self-attri-
bution. Thus, individuals with a low level of East Slav-
ic-religious identity (4.15) are most likely to donate
compared to those who have a low level of local-civ-
ic-professional and European-civic-professional-iden-
tity (3.74 and 3.8, respectively). People may be more
inclined to volunteer and help others for a variety of
reasons, and one of the key ones may be related to
their identity and beliefs. Volunteering can also be a
way of self-affirmation and finding meaning in life for
many people. Supporting others helps find satisfaction
and a sense of achievement, value, and control over
the situation. People who use the Ukrainian language
more in everyday life are more inclined to contrib-
ute to the needs of the Armed Forces and civilians
who need it: fully Ukrainian-speaking (86.3%), rather
Ukrainian-speaking (85.1%), equally speaking Ukrain-
ian and Russian (75.9%), rather Russian (67.1%), fully
Russian-speaking (34.7%). The difference is statistical-
ly significant at the p £0.001 level. Women are some-
what more active in financially supporting the Armed
Forces (84%) compared to men (73.4%, p <0.001). Re-
spondents of different ages are equally ready to invest
resources in support (79-83%). Those residing in the
Western (86.2%), Central-Northern (82.8%) and Eastern
(78.6%) parts of Ukraine before the full-scale invasion
(p £0.01) are somewhat more prone to such actions.
At the same time, there are no differences by regions
of current residence. People with a higher (84.6%) and
secondary education (83.5%) are more inclined to do-
nate, and a little less people with a special profession-
al and incomplete higher education (77.5%), (p €0.01).

Individuals with a high level of East Slavic-reli-
gious identity (M =4) demonstrated a higher level of
desire to help others compared to carriers of other types
of identities (M=3.9). This can be explained by the fact
that helping others is considered an important mor-
al value supported by the community of believers. In
context of war and real threats, people demonstrate
a higher level of empathy, are more inclined to help
others, as they sympathise and emphasise with adver-
sity and understand the needs of others. Those with
a low level of identity manifestation, regardless of its
type, are equally prone to volunteering (M=3.5). People
who use the Ukrainian language more in everyday life

are more inclined to volunteer and help others: fully
Ukrainian-speaking (69.4%), rather Ukrainian-speak-
ing (64.9%), equally speaking Ukrainian and Russian
(58.8%), rather Russian (43.9%), fully Russian-speaking
(39.1%). The difference is statistically significant at the
p<0.001 level. Women are somewhat more actively in-
volved in volunteering and supporting others (64.5%)
compared to men (58.6%, p < 0.05). Persons who lived
in the western (69.2%), central-northern (64.2%) and
eastern (58.9%) parts of Ukraine before the full-scale
invasion (p € 0.05) are somewhat more prone to such
children. At the same time, there are no differences in
age, level of education and region of current residence.

Ukrainians can express patriotic feelings through
investment decisions. For instance, they may be more
inclined to invest in Ukrainian companies or industries
that help support the national economy during war-
time. Those with a high level of identity manifestation,
regardless of their type, (M =3.64-3.69) assessed their
willingness to invest their funds and resources in pro-
jects that contribute to the development of the country
or their region as above average. This indicator is lower
among those with a low level of self-identity (M=3.06-
3.3), while the highest level of such readiness was
demonstrated by persons with a low level of East Slavic
religious identity (M =3.3), those who deem represent-
ativity of the East Slavic and religious community as
non-important.Those who use the Ukrainian language
more in everyday life are more inclined to invest their
own funds and resources in projects that contribute to
the development of the country or their region: fully
Ukrainian-speaking (56.9%), rather Ukrainian-speaking
(54.4%),equally speaking Ukrainian and Russian (50.9%),
rather Russian (37.4%), fully Russian-speaking (21.7%).
Moreover, 52.2% of Russian speakers are not ready to
invest in the development of the country or region.
Women are more inclined to such investments (52.5%)
compared to men (51.9%). But the main difference is
the number of those who are not ready for such invest-
ments. Among men, 23%, and among women, 16.4%,
p<0.001. Persons from the western part of Ukraine (cur-
rently living there) (58.9%), central-northern (57.1%)
and eastern (51.9%) (p<0.05) are somewhat more prone
to such actions. At the same time, there are no differ-
ences in age, level of education and region of origin.

In general, individuals with a high level of manifes-
tation of various types of identities are more responsi-
ble towards earning and spending money (4.12-4.21).
Respondents with an East Slavic-religious identity are
more responsible towards earning and spending mon-
ey, compared to carriers of other types of identities. In-
dividuals with a low level of identities are somewhat
more frivolous or calm about earning and spending
money (3.5-3.7). Persons who use the Ukrainian lan-
guage more in everyday life are more responsible for
earning and spending money: fully Ukrainian-speak-
ing (76.6%), rather Ukrainian-speaking (70.6%), equally
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speaking Ukrainian and Russian (69.5%), rather Russian
(63.2%), fully Russian-speaking (52.5%). The difference
is statistically significant at the p € 0.01 level. Persons
who currently live in the western (79.7%), western
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(72.2%) and central-northern parts of Ukraine (64.3%,
p<0.001) are somewhat more prone to such actions. At
the same time, there are no differences in gender, age
and level of education of the respondents (Fig. 5).
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Figure 5. Average values for the statement "l try to preserve my wealth as much as possible and increase my
income because | don’t know what will happen next”according to different types of identity

Source: compiled by the author

In a war situation, the sense of threat, both phys-
ical and symbolic, increases, including the sense of
threat to the security of property and investments.
People can redirect their investments to safer assets
or preserve their financial resources to reduce the risk
of losses. Respondents with a high level of identity
are equally inclined to preserve their wealth and ac-
cumulate it (M =3.56-3.6). However, those with a low
level of local-civic-professional- and European-civ-
ic-professional identities (M =3.72) are most prone
to wealth preservation, and those with a low level of
local-East Slavic- and East Slavic-religious identities
(M =355 and 3.53, respectively). Men (61.6%) com-
pared to women (49.1%, p < 0.001) are significantly
more eager to preserve wealth and increase profits,
in particular due to the uncertainty of the situation.
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According to all other criteria, no statistically signifi-
cant difference was recorded. The highest level of he-
donistic aspirations was demonstrated by individuals
with a low level of local-East Slavic identity (M=3.42).
To a greater extent than others, they strive to live by
the moment, spending money on everything needed
without savings, as those believe that future is uncer-
tain. Individuals with a high level of this or that type
of identity rated this statement equally (M=3.11-3.15).
While women 44.3% are prone to hedonistic aspira-
tions, 40.7% of male respondents expressed aspira-
tion to live by the moment (p £ 0.001). Men demon-
strate a more moderate and prudent attitude towards
earning, saving, and spending money. According to all
other criteria, no statistically significant differences
were recorded (Fig. 6).

3.42

ES-R1d
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Figure 6. Average values according to the statement “I want to live here and now,
| allow myself to spend money on everything | need and not put it off because
| don’t know what will happen next” according to different types of identity

Source: compiled by the author

For half of the respondents, regardless of identity
type, the value of material things and goods has decreased.
The value of material values decreased the most for
persons for non-representatives of the East Slavic and

religious community (Low level of such identity) (M=2.8
compared to 3.1 and 3.5 in other subgroups). People
aged 45-59 years - 62.7%, 30-44 years — 58.8%, and
people over 60 years - 55.1% report that the value of
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material things and goods decreased during the war.
The least number of such among young people aged
18-29 - 38.2%. Women more often note the decrease in
the value of material things (54.5%) compared to men
(43.5%). The differences are statistically significant at
the p £0.001 level. Such a difference can also be ob-
served between residents of the central-northern re-
gion, for whom the value of material things decreased
in 57.2% of cases, in the western region - 52.5%, and
in the eastern region - 40.8%, p € 0.01. The value of
material things and goods decreased the most for per-
sons with higher (58.1%) and secondary special (56%)
education. Respondents with a scientific degree (50%),
incomplete higher education (42%) and secondary edu-
cation (39.8%, p £0.01) note this somewhat lower.
With a generally low need for financial and mate-
rial support from the state, foundations or other citi-
zens who have better opportunities (2.7-2.9), persons
with a high level of East Slavic and religious identity
are more inclined to expect such help (M=2.92) and a
low level of local-civic-professional and European-civ-
ic-professional identities (2.85 and 2.87, respectively).
This indicator is the lowest among persons with a high
level of European-civic-professional identity (2.72).
Therefore, the respondents of the European, civil and
professional community do not expect the help of the
state and various funds. Contrary, they are actively

2,95
29
2,85

2,8
2,75
2,7
2,65
2,6
2,55
2,5

L-C-PId E-C-P Id (p<0,01)

L-ES 1d (

involved and use personal resources to help the state.
More than half (50.1%) of young people aged 18-29,
along with 41% of those aged 30-34 and 45-59, and
32.6% of individuals over 60, do not need financial
support from the state, foundations, or other citizens
with greater resources. Notably, the older the respond-
ents, the more they rely on the support of the state
and third parties. No statistically significant differenc-
es were recorded for all other criteria. Those who use
the Ukrainian language more in everyday life are more
inclined to invest personal funds and resources in pro-
jects that contribute to the development of the coun-
try or their region: fully Ukrainian-speaking (56.9%),
rather Ukrainian-speaking (54.4%), equally speaking
Ukrainian and Russian (50.9%), rather Russian (37.4%),
fully Russian-speaking (21.7%). Moreover, 52.2% of
Russian speakers are not ready to invest in the devel-
opment of the country or region. Women are more in-
clined to such investments (52.5%) compared to men
(51.9%). However, the main difference is the number of
those who are not ready for such investments. Among
men, 23%, and among women, 16.4%, p<0.001. Resi-
dents of west Ukraine (currently living there) (58.9%),
central-northern (57.1%) and eastern (51.9%) (p<0.05)
regions are somewhat more prone to such actions. At
the same time, there are no differences in age, level of
education and region of origin (Fig. 7).

2.92

(p<0,01) CP (p<0,001)

high

m low

Figure 7. Average values for the statement “| believe that | need financial and material support from the state,
various foundations or other citizens who have better opportunities” according to different types of identity

Source: compiled by the author

Respondents were also asked to rate whether their
financial situation had worsened since the start of a
full-scale invasion. Notably, the largest number of peo-
ple who agreed with this statement are among people
who prefer to speak Ukrainian in everyday life (59.7%)
or to the same extent speak both Ukrainian and Russian
(59.2%), rather Russian (50, 3%), only Russian (47.8%)
and the least among those who speak only Ukrainian
(44%). Most often, people of middle and older age state
that their financial and property condition has wors-
ened: 45-59 years old - 58.6%, 30-44 years old - 56.7%,
over 60 years old - 55.1%, even though among only
40% of young people aged 18-29. Differences at the

level of statistical significance p<0.001. Depending on
the region of residence, before the full-scale invasion,
the largest number of those who note the deterioration
of their financial and property status are among the res-
idents of the eastern region (54.5%), the central-north-
ern region (52.9%),and the least among the residents of
the western region (42%). Also, the subjective percep-
tion of the deterioration of financial and property sta-
tus increases with the level of education. Thus, among
respondents with secondary education, 39.8% agreed
with this statement, with special professional educa-
tion - 40.6%, incomplete higher education - 45.2%,
higher education - 56.6% and scientific degree - 63,1%.
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CONCLUSIONS

Actualised community identities are significant pre-
dictors of changes in the financial and property guide-
lines and practices of Ukrainians. In most metrics of fi-
nancial and property behaviour or guidelines, there is
no statistically significant difference in the answers of
respondents with a pronounced one or another iden-
tity. Instead, a clear difference between respondents
with low levels of manifestation of different types of
identities, as well as in their comparison with persons
with a high level of identity was noted. Therefore, it is

Financial and property attitudes and community identities...

is, those who do not feel the importance of belong-
ing to one or another community, look more complex
and interesting from the point of view of a psycholog-
ical portrait. An important criterion for differences in
the financial and property behaviour of citizens is the
language of their communication, where the largest
number of differences was recorded. Updating the civ-
ic identity based on the Ukrainian linguistic identity
will allow citizens to be more actively involved in so-
cially beneficial and volunteer work and the restora-
tion of the country.

possible to assume that, in general, a manifested, ac-
tualised identity positively affects the self-determina-
tion and activity of citizens, including in the financial
and property sphere, regardless of the priority commu-
nity with which Ukrainians identify themselves. On the
other hand, persons with a low level of identities, that
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Hubeladze

®diHaHCOBO-MaMHOBI HACTAHOBM i CMiSIbHOTHI iIAGHTUYHOCTI YKpaiHUiB
B YMOBaX POCIiNCbKO-YKPaiHCbKOIi BiMHU

Ipuna [y6enapse

[OKTOp NCMXONOTiYHUX HAYK, CTapLUMI AOCNIOHUK

[HCTUTYT couianbHOT Ta NONITUYHOI Ncuxonorii HauioHanbHOT akafieMmii negaroriyHMx Hayk YkpaiHu
04070, Byn. AHapiiBcbka, 15, M. Kuis, YkpaiHa

https://orcid.org/0000-0001-8023-6408

AHoTauif. Y cTaTTi NpefcTaBneHo pe3ynbTaTi AOCIILXKEHHS, NPOBEAEHOr0 Y IunHi-BepecHi 2023 poky cepen 1,271
pecrnoHAeHTa WoA0 NPOsIBY CNiIbHOTHUX iAEHTUYHOCTEN YKPaiHLIB Ta IX BNMBY HA HACTaHOBM i NOBEAIHKY YKPAiHLIB
y @iHaHCOBO-MaiHOBIN cdepi. Haibinblwl BaroMMMu CniNbHOTHUMM iAEHTUYHOCTAMM, SKi pearyloTb Ha YMOBM
BiliHM, BU3HAYEHO MiCLeBY, ETHOHALiOHaNbHY, FPOMAAAHCHKY, MOBHY, EBPONENCHKY, CXiAHOCNOB'AHCbKY, penirinHy,
npodeciiHy iaeHTMYHoCcTi. OCTaHHI YTBOPIOKOTb TPUPIBHEBY CTPYKTYPY: BHYTPILLUHbOAEPXKABHIW, HAAHALIOHANBbHUA
i nokanbHWi piBeHb. BM3HAYEHO KOMMAEKCHI TUMM CNiNbHOTHWMX IAEHTUMYHOCTEMN, LLO MOSCHHOKTb CEMAHTUYHO
B33EMOfAI0 pi3HMX BUAIB [AEHTUYHOCTEN: MicueBa-rpoMafsHcbKa-npodeciinHa; €Bponencbka-rpoMagsHCbKa-
npodeciriHa; MicueBa-CXiAHOCNOB'AHCbKA | CXiAHOCNOB'AHCbKa-peniriinHa. lNpoaHanizoBaHo BNAMB iAEHTUYHOCTEN
Ha ¢iHaHCOBO-MaMHOBY NOBEAiHKY | HACTAHOBM YKPAiHLiB B yMOBaxX BiltHU. [loBeeHO, WO aKTyani3oBaHi CilbHOTHI
i0@HTUYHOCTI € BaroMMMM MNpeguKTopaMu 3MiH y PiHAHCOBO-MAMHOBMX HACTAHOBAX i MPaKTUMKaX yKpaiHuis. Y
6inblOCTi NOKa3HMKIB (iHAHCOBO-MAMHOBOI MOBEAIHKM YM HACTAHOB HEMAE CTATUCTMYHO 3HAYYLWLOI Pi3HMLI
y BiAMNOBIASX PECNOHAEHTIB 3 BUPAKEHO TIED UM TIE iOAEHTUYHICTIO. HAaTOMICTb BMpa3Ha BIAMIHHICTb € MiX
pecrnoHAeHTaMM 3 HU3bKMMU PIBHAMM NPOSBY Pi3HUX TUNIB iAEHTUYHOCTEN, @ TAKOX Y iX MOPIBHSAHHI 3 ocobamu 3
BMCOKMM piBHEM igeHTUYHOCTI. Lle gae niacTasm npunyckaTtH, Wo 3arasaom NposiBAeHa, akTyanizoBaHa iAeHTUYHICTb
NMO3UTUBHUM YMHOM BMAMBAE HA CAMOBWM3HAYEHHS | aKTUBHICTb rPOMaAsiH, y TOMY 4ncii y GpiHaHCOBO-MaMHOBIN
cdepi, He3aNeXHOo Bif NPiOPUTETHOI CMINBHOTY, 3 KOO iAeHTUDIKYHTb cebe yKpaiHui. HaToMicTb 6inbly cknagHoHo i
LiKaBOK 3 TOYKM 30pYy NCUXONOFIYHOIO NOPTPETY BUIMSAAIOTL 0COOM 3 HU3bKUM piBHEM iAEHTUYHOCTER, TOOTO Ti, WO
He BiA4yBatOTb BXKIMBOCTI HANEXaT A0 TI€l YM iHWOI CNiNbHOTU. BaXXnMBMUM KpUTEPIiEM BiAMIHHOCTEN Y PiHaHCOBO-
MalHOBIM NOBEAIHLI rpOMaAsH € MOBa iX CNiNKyBaHHS, Ae Oyno 3adikcoBaHO HaMbiNbLUY KiNbKiCTb BiAMiHHOCTEN.
AKTyanisauig rpoMagsHCbKOi iLEHTUYHOCTI 3 OMOPOK Ha MOBHY YKPAiHCbKY iAEHTUUYHICTb A03BONUTb aKTUBHILLE
3any4yaTv rpoMafsH A0 CYCnifibHO-KOPUCHOI | BONOHTEPCHKOI Npaui i BiAHOBNEHHS KpaiHK

KntouoBi cnoBa: CnifbHOTHA iAEHTUYHICTD; COLianbHA IAEHTUYHICTb; TPOMAASHCHKA iAEHTUYHICTb; BiMHA; diHAHCOBA
noseAiHKa; BTpaTa
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